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The Evolution of Online Communities
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* meailly wlbijasd) — Blogging
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Social Sites

- Social networking: Facebook, Twitter,
LinkedIn, Google+, YouTube, Orkut, Ask.fm,

- Social Bookmarking: Pinterest, Reddit,
Stumbleupon, Delicious, Digg,...
- GeoSocial networking: FourSquare,...



AFF $TORE NOW ;]

- SOCIAL MEDIA COUNTS wnaots | LJP2d. |
“ In the last 3 seconds L

there have been... m
$ 1,189 made at the US box office

$ 2,156 lost to US due to film piracy

1,905 read a newspaper in the US
$ 36,764 total global TV revenues

151 single music tracks downloaded
2 attend a US orchestra concert

$ 14,447 made by global print ads
$ 36 total spent making Australian films
$ 160 total spent making British films
$ 15,094 wages for jobs only, making US films
$ 1,051 made from physical books sold in the US
$ 90 made from eBooks sold in the US
1,327 people in US tuning into a radio station
$ 1,229 made from music concerts globally
$ 895 made in the US from DVD & Blu-ray US movies
$ 1,294 lost by pirated music & movies in Spain
$ 7,159 made from all music globally
10,355 hours of TV watched by UK viewers
302 movie tickets sold in EU, US, China & Japan
$ 2,911 spent on new TV sets in US
92,608 printed press page views
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#1. Google+ is catching up to
Facebook



#2. Facebook active usage still
dominates

Global Penetration of Social Platform - Active Usage, % of internet
users globally, Q2 2013

Facebook —
Mg of the Aboye S |
Google+
YouTube (Since GWI.B)
Sina Weibo
Twitter
Qzone (China Only)
Tencent Weibo
Tencent (China Only: Since GVWI_8)
Youku {China Only; Since GWI1.8)
RenRen (China Only)
Tudou (China Only: Since GVWI_8)
Linkedin
Kaixin (China Only)
Instagram (Since GWI.10)
Pinterest
Myspace (Since GWI.8)
Tumbir
51.com (China Only)
Orkut (Since GWI.8)
Badoo |

i
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vkontakte (Russia Only) |
Reddit {Since GW1.9)
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Odnoklassniki {Russia Only) P
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# 3. Pinterest is the fastest growing
social network

PINTEREST IS THE FASTEST GROWING GLOBAL SOCIAL NETWORK

Global Penetration of Social Platform - Active Usage, % change in millions of
Active Users globally, between Q2 2012 and Q2 2013

Pinterest
Tumblr
Mig33 (Indonesia Only)
Twitter
Linkedin
Sina Weibo
Google+
vkontakte (Russia Only)
Facebook
Tencent Weibo
Viadeo
Sonico (Mexico Only) Pinterest and Tumblr take the top spots

RenRen (China Onl
prRen(Shina 0 In the Q1 2013 Stream Social Report, GWI reported that

Rone:at enbow Twitter was the fastest growing social platform between
Koprol (inconesia Only) Q2 2012 and Q1 2013. Much has changed in a quarter,
Qzone (China Only) however, and now with a year-on-year (y-0-y) comparison,
Kaixin {China Only) we see that both Pinterest and Tumblr have grown more
Badoo than any other social platform between Q2 2012 and Q2

Odnoklassniki (Russia Only) 2013, by 88% and 74% respectively.

51.com (China Only)

Nate Connect (South Korea Only)
Copains d'Avant (France Only)
Other

Tuenti (Spain Only)

Me2Day (South Korea Only)

Mixi (Japan Only)
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#4. Linkedln is the most popular for
older users

Top 5 Social Platforms Globally — Demographic Breakdown of Active Users, Q2 2013

ﬂ You ()
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®Female

" Male
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#5. Usage of social networks by older users is
Increasing

Global Penetration of Social Platforms by age groups - % change in
millions of Active Users, between Q2 2012 and Q2 2013
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#6. Google+ dominates on
monthly visits

ACCOUNT OWNERSHIP VISIT LAST MONTH (PC) ACTIVE LAST MONTH POST (TEXT) UPDATE

1,203.8m™* 318.4m***




#9. Asia Pacific region dominates the social media

landscape
Key Social Platforms - millions of Internet Users Active on world's 10 “
largest social platforms by region, Q2 2013 [ ]
: - T -
- F m > v o P = =
Asia Pacific 165.19 - 2654 | 15503 (20441 3171 6771 3640 3783 4003
Europe 49.09 8.03 57.47 48.39 8.13 15.88 6.58 7.39 12.64
Latin America 27.06 7.89 29.81 29.24 b2 13.74 4.82 6.10 11.12
Middle East and Africa =~ 7.84 1.30 7.49 7.60 1.90 4.36 1.32 1.30 2.27
North America 47.75 1.75 50.97 29.05 LTS 18.36 10.40 7.54 18.06




#7. Facebook dominates social media
engagement

Active Usage Measurement - % of Account Owners that are Active on the
Platform in the past month globally, Q2 2013
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#10. Uploading photos is the most popular activity

Top 10 Facebook Activities Globaliy Failiems ©Okctive Facebook Users
performing the following top 10 social network activities, Q2 2013

L1O0 O

Millions Active Millions Active Millions Active

Facebook Facebook Facebook

Users Users Users
Uploaded and share photos 476.59 23917 108.37
Messaged with friends on a one on one basis 374.55 216.23 B82.86
Commented on a friend’s post 388.08 201.82 94.44
Commented on a friend's photo or video 359.53 184.84 B6.55
Posted comment about my daily activities 349.60 184.71 B87.86
Clicked Facebook ‘like' button 348.16 150.64 84.87
Followed a group or like a page created by a brand 291.99 110.60 6694
Watched video clips created by other internet users 310.76 125.06 75.58
Shared a link to an article 287.82 112.19 67.3T7

Shared videos created by other internet users 259.86 93.31 54.64




#11. Twitter s about daily activities

Top 10 Twitter Activities Globally - millions of Active Twitter Users performing
the following top 10 social network activities, Q2 2013

1O C

Millions Active Millions Active Millions Active
Twitter Users  Twitter Users Twitter Users

Posted comment about my daily activities 140.86 94.15 21.63
Uploaded and share photos 171.75 96.24 35.23
Commented on a friend’s post 126.26 84.71 46.43
Messaged with friends on a one on one basis 115.12 87.04 38.33
Shared links to blogs 118.08 65.60 40.86
Shared a link to an article 109.15 61.26 39.10
Followed a group or like a page created by a brand 99.31 52.96 39.01
Commented on a friend’'s photo or video 107.36 70.08 42.39
Shared videos created by other internet users 97.08 53.10 34.91

Shared photos from a company or brand 104.31 59.61 34.03




#12. Google+ is a lot to do with

Top 10 Google+ Activities Globalgh%méns of Active Google+ Users
performing the following top 10 social network activities, Q2 2013

L10C

Millions Active Millions Active Millions Active
Google+ Users Google+ Users Google+ Users

Uploaded and share photos 206.74 103.54 60.20
Clicked a Google+ +1 button’ 129.43 63.78 39.46
Checked in at a location 112.06 71.85 37.51
Watched video clips created by other internet users 124.89 55.54 39.52
Messaged with friends on a one on one basis 131.18 93.82 43.82
Shared links to blogs 136.42 66.88 39.25
Watched full-length TV or films 121.95 46.08 39.94
Shared a link to an article 127.44 62.95 41.43
Commented on a friend’s post 141.83 80.10 49.33

135.12 76.24 49.07

Posted comment about my daily activities
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Boomerang for Gmail
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http://www.boomeranggmail.com/
http://www.hongkiat.com/blog/google-mail-productivity-tools/
http://www.google.com/insidesearch/tipstricks/all.html
https://www.google.com/settings/products?hl=en
https://www.google.com/settings/products?hl=en
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